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1. Short definition

Multiversera Reality Engine is a modular multi-reality experience engine that combines Al, digital twins, XR and
trust layers for institutions, cities, education and cultural assets. The demo portfolio shows, through concrete
concepts, what kinds of institutional experiences this engine can produce.

2. The purpose of the demo portfolio

The value of a technology is understood not from an abstract definition but from a concrete use case. This
portfolio serves three purposes: to make the engine's scope tangible, to show partners and institutions the starting
point of a pilot, and to tie each scenario to a measurable validation metric.

The portfolio is not a list of promises; it is a map for exploration and validation.
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3. How to read the 12 demos

Each demo is described in the same standard mini-case format: which problem, for whom, what is shown in a first
prototype, what the user experience looks like, related modules, the validation metric, a Trust/KVKK/ethics note,
the partner profile needed for a pilot and its place on the road to 2030.

This format lets each demo be read as both a product idea and a pilot candidate. The phrasing "can be shown in a
first prototype" and "can be validated through a pilot" makes clear that no demo is finished work.

The demos rest on the eight experience modules around Reality Core (TwinSpaces, AvatarWorks, SimuLearn XR,
CommerceXR, CivicVerse, CampusVerse, Heritage Twin, Presence Layer) and three horizontal layers (Trust Layer,
Impact Layer, Interverse Layer). Each demo uses one or several modules; all modules are bound to the same trust
layer.

Related module architecture

4. Beachhead-to-demo mapping

The demos are not opened to every sector at once; the focus is on the three priority entry areas offering the
highest public value, the strongest grant alignment and the clearest differentiation.

Priority entry area Leading demos

Civic Resilience & Disaster Awareness Disaster Awareness Journey - Civic Service Navigator
Education & Campus Transformation Digital Campus Navigator - XR Safety Training
Cultural Heritage & Tourism Experience Al Museum Guide - Cultural Heritage Twin

Other demos (financial information, immersive commerce, sponsor experience, accessibility, impact dashboard)
are secondary scenarios opened as evidence accumulates.
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Three priority entry areas
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5. Demo 1 — Financial Literacy Avatar

Which problem? Participation-finance and financial-literacy institutions struggle to explain abstract financial
concepts to broad audiences simply and reliably.

For whom? Bank, participation-finance institution, literacy foundation.

What is shown in a first prototype? An avatar, grounded in verified information and giving no investment advice,
explaining a financial concept step by step with sources.

What the user experience looks like: The user asks about a concept; the avatar explains in plain language from an
approved source and, where needed, directs to an authoritative source.

Related modules: AvatarWorks - Trust Layer - Impact Layer.
Validation metric: completion, comprehension, content accuracy, compliance approval.

Trust / KVKK / ethics note: No investment advice is given; information and education only. No financial guidance;
legal approval is essential.

Partner profile for a pilot: finance/participation-finance institution, literacy foundation, legal/compliance advisor.

Place on the road to 2030: An early, measurable validation scenario for AvatarWorks productization.

6. Demo 2 — Investor Relations Room

Which problem? A listed company's investor-relations unit may struggle to present only public information in an
interactive and accessible way.

For whom? Listed company, investor-relations unit.
What is shown in a first prototype? An interactive information experience working only with public information.

What the user experience looks like: The user explores public information interactively; the avatar does not go out
of scope.

Related modules: AvatarWorks - Trust Layer.
Validation metric: session duration, access depth, compliance.

Trust / KVKK / ethics note: Contains no investment advice or inside information; public information only. Content
boundaries and compliance are essential.

Partner profile for a pilot: listed-company IR unit, legal/compliance advisor.

Place on the road to 2030: A measurable application of Trust Layer discipline in institutional information.
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7. Demo 3 — AI Museum Guide

Which problem? A museum cannot meaningfully explain its exhibition to visitors from different languages.
For whom? Museum, cultural institution, tourism organization.

What is shown in a first prototype? A multilingual guide avatar, grounded in verified information, explaining an
exhibit in the visitor's language.

What the user experience looks like: The visitor asks about an artifact; the avatar explains in their own language,
from an approved source, respectfully.

Related modules: AvatarWorks - Heritage Twin - accessibility.
Validation metric: number of sessions, language usage, content accuracy.

Trust / KVKK / ethics note: Content is grounded in approved sources; cultural representation is respectful and
accurate.

Partner profile for a pilot: museum, cultural institution, tourism organization.

Place on the road to 2030: The leading demo of the Cultural Heritage & Tourism Experience entry area.

8. Demo 4 — Cultural Heritage Twin

Which problem? Access to a historic site is limited by geography; not everyone can visit in person.
For whom? Museum, heritage site, tourism, municipality.
What is shown in a first prototype? A basic section of a navigable, multilingual digital twin of a cultural asset.

What the user experience looks like: The user tours the site remotely and learns the context through multilingual,
sourced narration.

Related modules: Heritage Twin - TwinSpaces - AvatarWorks.
Validation metric: session duration, language usage, partner interest.

Trust / KVKK / ethics note: Cultural representation is grounded in approved sources and the guidance of the
relevant institution; respectful presentation is essential.

Partner profile for a pilot: museum, heritage site, cultural institution, municipality.

Place on the road to 2030: A validation scenario for Heritage Twin and TwinSpaces productization.
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9. Demo 5 — Civic Service Navigator

Which problem? Access to a municipal service is complex; the citizen struggles to find the right step.
For whom? Municipality, public institution.

What is shown in a first prototype? A guide experience that shows the citizen the right service step simply and
accessibly.

What the user experience looks like: The citizen states a need; the experience guides them step by step,
accessibly, to the right procedure.

Related modules: CivicVerse - AvatarWorks - accessibility.
Validation metric: task success, completion, accessibility usage.

Trust / KVKK / ethics note: Content is grounded in official/authoritative sources; misdirection is prevented;
accessibility is essential.

Partner profile for a pilot: municipality, public institution, accessibility expert.

Place on the road to 2030: A public-value validation scenario for CivicVerse productization.

10. Demo 6 — Disaster Awareness Journey

Which problem? Disaster awareness often stays at the brochure level; it does not turn into behavior.
For whom? Municipality, disaster management, school.

What is shown in a first prototype? An educational, accessible experience journey that teaches correct behavior in
the first minutes of a disaster scenario.

What the user experience looks like: The user learns correct behavior step by step in a safe scenario clearly
marked as educational.

Related modules: CivicVerse - SimuLearn XR - accessibility.
Validation metric: completion, improvement in correct behavior, adoption.

Trust / KVKK / ethics note: The scenario is educational and calming; it is clearly marked so it cannot be confused
with a real emergency; panic and misdirection are prevented; content is grounded in authoritative guidelines. This
is not an official crisis-communication tool.

Partner profile for a pilot: municipality, disaster management, school, disaster expert.

Place on the road to 2030: The leading demo of the Civic Resilience & Disaster Awareness entry area.
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11. Demo 7 — Digital Campus Navigator

Which problem? A prospective student cannot get to know the campus remotely; orientation is fragmented.
For whom? University, vocational school.

What is shown in a first prototype? A basic section of an experience that tours the campus and completes
orientation in a single flow.

What the user experience looks like: The prospective student tours the campus remotely, completes orientation
steps and asks the avatar questions.

Related modules: CampusVerse - TwinSpaces - AvatarWorks.
Validation metric: completion, session duration, learning score.

Trust / KVKK / ethics note: Because of possible young users, content appropriateness and additional data
protection apply.

Partner profile for a pilot: university, vocational school, technopark.

Place on the road to 2030: The leading demo of the Education & Campus Transformation entry area.

12. Demo 8 — XR Safety Training

Which problem? A risky industrial process is dangerous and expensive to teach on site.
For whom? Industrial firm, organized industrial zone.
What is shown in a first prototype? A basic section of a scorable training step in a safe virtual environment.

What the user experience looks like: The employee first learns the risky process in a safe simulation and does not
have to try it for the first time on site.

Related modules: SimuLearn XR - Impact Layer - Trust Layer.
Validation metric: completion, task success, learning score.

Trust / KVKK / ethics note: Training content is grounded in authoritative sources; measurement is anonymous and
consistent.

Partner profile for a pilot: industrial firm, organized industrial zone, training partner.

Place on the road to 2030: A measurable validation scenario for SimuLearn XR productization.
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13. Demo 9 — Immersive Showroom

Which problem? An unfinished project or space cannot be experienced before sale/delivery.

For whom? Real estate, retail, product launch.

What is shown in a first prototype? A basic section of a web-based, navigable showroom.

What the user experience looks like: The user tours and examines the project before construction is finished.
Related modules: CommerceXR - TwinSpaces.

Validation metric: interaction, session duration, meeting request.

Trust / KVKK / ethics note: The content presented is based on real project data; misleading representation is
prevented.

Partner profile for a pilot: real-estate developer, retail brand, product team.

Place on the road to 2030: A validation scenario for CommerceXR productization.

14. Demo 10 — Sponsor Experience Zone

Which problem? Sponsor visibility at a fair is static and unmeasurable.
For whom? Fair organizer, event agency, sponsor.

What is shown in a first prototype? A basic section of an interactive experience zone with the sponsor brand,
the turning of interaction into data.

What the user experience looks like: The visitor interacts with the sponsor experience zone; the interaction is
measured anonymously.

Related modules: CommerceXR - Impact Layer - AvatarWorks.

Validation metric: interaction rate, session duration, feedback.

Trust / KVKK / ethics note: Measurement is anonymous; personal-data minimization applies.
Partner profile for a pilot: fair organizer, event agency, sponsor brand.

Place on the road to 2030: A scenario where CommerceXR and Impact Layer are validated together.

and
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15. Demo 11 — Accessible Visitor Companion

Which problem? An experience is not accessible to everyone.
For whom? Public, university, municipality, NGO.

What is shown in a first prototype? A companion layer that adds accessibility elements — captions, audio guide,
keyboard navigation — to an experience.

What the user experience looks like: Users with different needs access the experience inclusively.
Related modules: Trust Layer - Reality Core - Impact Layer.
Validation metric: accessibility usage, task success, feedback.

Trust / KVKK / ethics note: WCAG compliance is targeted; an inclusive user experience is essential. This is not a
medical or health solution; it is an accessibility and inclusion layer.

Partner profile for a pilot: accessibility expert, public institution, university, NGO.

Place on the road to 2030: Validation of accessibility as a horizontal value spreading across all modules.

16. Demo 12 — Impact Dashboard

Which problem? An institution cannot prove the impact of an experience to management.
For whom? Education/public institution, corporate HR.

What is shown in a first prototype? A basic section of a dashboard showing completion, interaction and learning
scores anonymously on a single screen.

What the user experience looks like: A manager sees the impact of the experience on an anonymous, summary
dashboard.

Related modules: Impact Layer - Trust Layer.
Validation metric: completion, interaction, learning score, repeatability.

Trust / KVKK / ethics note: Measurement is at an anonymous, aggregate level; no individual tracking; data
minimization applies.

Partner profile for a pilot: education/public institution, corporate HR, measurement/research partner.

Place on the road to 2030: Validation of the horizontal layer that makes all demos measurable.
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17. Demo validation metrics

All demos share a common observation logic. Typical metrics observable in pilots: completion rate, task success,
learning/awareness score, accessibility usage, content accuracy, session duration and interaction, pilot feedback
and repeatability.

These metrics are not a commitment; they are an observation framework that clarifies in advance what a pilot will
demonstrate. Measurement is done anonymously and consistently via Impact Layer.
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18. Pilot selection and prioritization

An institution does not try all demos at once. Priority is set by the three priority entry areas and the institution's
own priority. A pilot starts small and focused: one entry area, one demo, a single clear scenario and a predefined

validation metric.

Demo = pilot = productization path
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19. Trust Layer / KVKK / ethical-Al note

All demos are bound to the same trust layer. In every scenario, personal-data and KVKK compliance (data
minimization), ethical Al and consented digital persona, verified information, Al response limits, a financial-
information boundary (not advice), child and youth safety and accessibility are observed.

Trust Layer

Trust is not an add-on feature of the demos; it is the foundation of the design. For the detailed trust framework,
see the Trust / Data Governance / Ethical Al Brief.
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20. What this is not

e These demos are not finished products in live use.
e This is not a customer portfolio or a list of delivered work.
e |tis not an investment opportunity or a return promise.

e Financial Literacy Avatar and Investor Relations Room are not investment-advice tools; they are at the level
of information and education only.

e Disaster Awareness Journey is not an official crisis-communication or emergency-direction tool; it is an
awareness and education scenario.

e Accessible Visitor Companion is not a medical/health solution; it is an accessibility layer.

This portfolio consists of use-case scenarios to be validated, pilot candidates and modular productization paths.

21. A first demo conversation / pilot-discovery call

What we seek is not a sale but a discovery conversation in which we choose together the first demo and pilot
framework meaningful for you. A first conversation addresses beachhead fit, demo selection, partner role,
validation path and governance/KVKK requirements.

Section / closing

22. Contact

For a first demo or pilot-discovery conversation: info@multiversera.com

*Provenance note (brief): Multiversera's multi-reality vision was articulated in 2022; these demo concepts are the
applicable, modular form of that vision today. This is not a product proof; it is a note of vision continuity.*

*© Multiversera — All Rights Reserved - info@multiversera.com - Confidential - Limited Distribution*
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*This document is an exploration and validation map; it contains no finished product, customer portfolio,
investment return or fundraising call.*
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